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5. PROMOTION, FESTIVITIES AND THE VOICE OF THE PEOPLE 
5.1 Publicity and parties 

The pathway to consumer table is long, full of difficulties and its route requires qualification and patience. It is 
necessary to create some special attraction. Then that propaganda raises. The promotion is basically made through 
publicity, which is the art of exerting a psychological action on the public with the most diverse purposes, mainly 
commercial. Publicity uses the most varying means: posters, advertisements, texts, labels, etc. with the aim to turn 
the wine, origin, type, vintage, etc., known. 
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Wine advertising on stamp appendix 
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Postal stationery with a "Pedro Domecq• advertising 
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5.1 Publicity and parties 
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The means used to publicity 
are as varying as possible. 
The producers take hold of 
everything at their reach to 
turn their product well known 
and, thus, increase their 
marketing. Publicity that is 
given to wine is a significant 
factor in the accomplishment 
of great transactions. 

::J?id.a.n los �inos 
�� Dose a· •• son los mejores v de � 1 mayor consumo en 
Ia Republica Argentina. 
Venta anual mas de 12.000 baPPiles 

Postal stationery with advertising on 'Bosca· wines 

Nouvelle Decouverte 1 Saute A tous I 

EAU RINCESSEoETABLE 
Source d.u MAjor des MontD.g:ncs du Be.r� 

A::>prouvoo par I'Ac.ldcmlc clc Mmlec!llll franrabl', cu date uu ';!' "" ". 
AUt .t t.'C par Al'rUlO miz:lslerh.!l liU 14 �o..·plo..·!-llUfl', llJLlJUC :mil / :C! IN 

par lcs Acaderulo,s etran"ero.:s. 
NE DE�Ol.\I.EPOSAN'T PAS LE VJ:N 

S E IV E 'EUNE, Seul Concesslonnalre pour Ia France et ses Ct�ionles. 
D!p6t gberal : 33, rna Stipheason, Parts. - Bureau : 5, rae dn Gardes" 

Compt_g_ir d'Importation 
' J"!• I 

REPRf� ENY'ATION 
1'1\E� -,; v .I.JtQL'l\S 

iqacun, h. & Spintaenx 
{GIAII�l �·s� � DE 0/J'JN 

Ent•eloJJJJC t'CIHlue 5 centill&es 

ICTIONNAIRE UNIVERSEL 
de CUISINE et d'HYCIENE 

FICATION DE L'HOM�\E PAR L'ALIMENTATIO:; 
.Abonnernent. 5 francs par rnois 

1.00 � 'r.I 8 2 \'OLC:.t£� tJQ R.\N�S 

3. FAVRE, h 0, Rue Fabert, P a.ris 
Envelope stationery with two advertisings on wines 

TOUT LE MONDE 
Do it marquer son Linge 

AVEC LA UOI'l"t! 

CAUD 
E!ICBE aMolament IIEFFACAEL£ 

d la Lesslvc · 

;l(ccessalrll curnplct .. . ... 2' 
Tlrubt"<'S en caoutchuu.:. 

uc poche ou de bureau 2' 
E.n � r lt'o� d4 (,utalt 1 

B.C.\LADO,t 7 ,It' Rochechomt,P3rls 

BROSSE-ECLAIR 
�'i•·eru·-JJieca u iquc 

POUR CH�USSURES ET HARNAIS 
llrmtee S.G.D.G. en fr•�· tl H \!In ·r 

lnc!l�penaabls au• Col eg s, 
S6mtn .tre�, H6tels, CMte ux 

Clrar.t '1:0 :I'A%JUJS 
de CI:IO.US!;Urea a l'Hcurc 

J,.\ mi'tllll maC'luno cUucLUt 
polls"a ·�,atmt.agedocoutc�ux 

POLISSOIRS nrs ]lOUr Cs • 

2G, Rue du 4 Septembrc. PARIS 

-
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5.1 Publicity and parties 

PRIMEIRO CORRfiO AtREO A CAXIAS 
FESTA REGIONAL OA UVA 1933 

P e r y 

CORRE 0 AEAIQ COMEMORA fl 
fA F . ... . � P\ UVA. 
18- 2 - 1:>03 

PORTO ALEur.c- CAXIA� ____ R G r- c o u 
v 

t e r n o s 

c a X 

Grape celebration, Caxias do Sui, Brazil 

i 
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Baco, the God of Wine was famous for the great and endless celebrations he promoted, always abundant of good 
wines. Gods drink history joins tradition, folklore, habits and costumes, of each wine-producing region and, 
periodically, celebrations are promoted where wine is the main theme. Celebrations join the fairs that are mainly 
turned to business, promotions, publicity and product sales typical of each region. 

Misplaced perforation 
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5.1 Publicity and parties 

Parties and fairs have been a trademark in wine-producing regions. 

Carried out as a form to attract visitors and show their potentiality they have been considered traditional and are 
reedited at regular time intervals, calling the attention of all those directly interested in, as well as visitors from all over. 
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5.2 Exhibitions, fairs and congresses 

Exhibitions have always a large section dedicated to wines. They can be local, national, and international. During their 
accomplishment several promotions are made. It is a great opportunity for the accomplishment of business, visiting 

and participation in searching improvement in knowledge and approaching to good wines. 

Absender 

.... L.......... . ...... . ....................... L. .......................................... .. 

{Vorwahl) {Rufnurer) 

£r,.s-�be-J�; Jche,bll? 
............ ....................... ......... .............................................. ......................... 

l:.f.����-�tz .. ��Lf-::�£t;.. ........ .cc.?. .............. .. 
'.h. .. f� . .9 ...... It. .. ':::!.f.{.} ... �. � .. f.... ... ::/.. .......... . 

(Postleitzahl) {Ort) 
Postkarte 

L u t<'u /!us 
l.?r <::..'.!..< .... �.f$' <; .!....... ... . ... .. ................ . 

3...�.-!:f...� . .  �-6. .. ............. {?.�.. .. .......... .. 

Stra6e und Hausnummer oder Postfach) 

Lf..t:?/....? .............. !.i...� .... /...Q/e.. ... � ...................... . 

(Postleitzahl) {Bestommungsort) 
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5.2 Exhibitions, fairs and congresses 

Region population and all those interested in the celebrations and/or fair wait anxiously the date and its beginning. 
Such events provide entertainment, tourism, culture, besides being a resource of accomplishment of good 
negotiations. These events are very important for the governments. 

PRINCIP AUlF.. DE MONACO 

DEPARTEMENT DES FJNANCES 
ET DE L'ECONOMIE 

TRESORERIE GENERALE 
DES FINANCES 
BolLe Post.lllc n° S 12 

MC 9101!1 Moeaco Ccdex 

��1 ��:!:e��logic /1 :}L"l l,j;Jl 24 au 27 Novembre , 995 
.� f<} Sporting d'Hiver � c2'b.?) Q!!-.; � C't-." � 

MOf\JTE-CAF�LO 1 s- 11_ o �·. 

Tfl PH" F 

Official correspondence of two exhibitions. Free franking 

EXPOSITHlU!,f'f(lt' TIONALE II' DES I ND�� DU TRAVAIL . n'J!:� TtrRI.N . ·.,...t" -� 1e11 · • i. tJ' ; 
G:t:o upe 'XVI I -; . . CI-ASSE.··iQ.3, .... 

VINS, EAUX-DE.:.VJE' DE VIN 
VINAIGRES 

Pr.!sident: II. Claude CJ-1 \RTO\ 

" 
�UKISTERE 

DU CO}fMERCE ET DE L'INDUSTRIE 
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5.2 Exhibitions, fairs and congresses 

Expositions have always the aim to show to the visitors the local production and, still promoting the meeting of the 
greatest names of world wine-production. On such occasions besides the wines, grape by-products and machinery 
developed are also showed to culture, harvest, and production improvement. 

PRIORIT A IRE 
� 
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5.2 Exhibitions, fairs and congresses 

1938- Porto 

Congresses on wine and wine­
Production are solemn confer­
ences and reunions of people 
or countries for the deliberation 
on subjects of their common in­
terest or solution of internatio-

nal issues. 

V9. CUNGH JNTERNA8 
14 V�liAf 00 VJ. · � I SBOA · 

15-!'3 auruaRc193� 

La borat6rios «AZEVEDOS» 

1939 - Koblenz 

24, Rua do Mundo, 42 

1974- Rome 

LIS BOA 

1938 - Lisbon 

�� i>tirrsrn tf: · f� WEINEAH-; 
KONGRIS�i 24.AUGU.�=-i , 

�� 1 . S .EP'fEl,-ft.f:� . i 
\Vl�iRZBURCI} 

1967 - Wilrzburg 
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5.2 Exhibitions, fairs and congresses 

Bordeaux Istanbul, 1947 Mendoza, 1963 

Each congress is turned to discussion and analyses of a predetermined subject, such as: "grape and 
wine", "wine and health", "valorization of viticulture", etc. 

Bucharest. 1968 
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5.3 ·social life 

Cheers! 

The satisfaction of a feeding necessity joined the necessity of a pleasure. 
Peynaud writes that "nutrition usually is prosaic, and the beverage, poetical; 
there are numerous songs <a boire>, and none <a manger>". It would be 
natural that the symbolic worth of bread joined that of water, the universal 
indispensable beverage to life. But, it did not happen: wine has occupied such 
place. 

Inseparable friends! 

Vecerni idyla domobrancu. 

Man holding a bottle and bottle of wine as candle in a soldier room, 
depicted on a Feldpost card. Free franking 

Neither few nor much! 

Come on, drink and smile! 
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5.3 Social life 

All the festive events that are worthy cannot dismiss a glass of a good wine. In social life, wine 
and life interweave in life experience and personal experience, not only feeding but also 

enriching man's spirit, culturally and humanely. 

Spirit of tb� Soutu 

1863 - Secession War - Men sitting around table drinking captioned "Spirit of the South" 

CARTE POSTALE 

POSTKAART 

P UBI • 

.97c'lt�-j� ,� ·'�r 
4-� �. -;(� c::Jfl_� )-'L-

Tim, tim! 

�� J<. f�Jv .kff��� 
)f� 

J0�� 
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5.4 Patrons and artistic manifestations 

S.Theodufe 

BASILIQUE ST. WILLIBRORD 
20 SEPTEMBRE 1953 

EDIT. COMPTOIR PHILATELIQUE M. BASTIAN 
231 RUE. Al.OLIUNGIER, LUXIlliii.OUftO 

S.Elisabeth 

S.Willibrord d'Echtemach - Basilica 

Many are the saints considered rural 
that the popular cults have 
transmitted until our days and that 
Church has officially recognized. 
They are venerated as patrons for the 
diverse agricultural categories. Thus, 
there are the agriculturist protector, 
patron of siestas, fruit-culture workers 
protector, and also, the protectors 
and patrons of wine-culture and wine. 

FVERSTENTVM 
LIECHTENSTEIN 20 

S.Fforent 

Each region venerates its 
patrons having celebrations or 
building churches and monuments in 
his honor. 

S.Adalberto, the patron of Cormons 

-

67 



www.sfrg.com.br68. 

5.4 Patrons and artistic manifestations 

Grape depicted on a boutrint mosaic 

Vine depicted on "The 
tapestry Apocalypse· 

Wine has been with us since the beginning of civilization. 
It is the temperate, civilized, sacred, romantic mealtime 
beverage recommended in the Bible. Wine has been 
praised for centuries by statesmen, philosophers, poets, 

artists and painters. 

"Green Still Life, 1914". Picasso 

Wine is art. It's culture. It's the essence of civilisation and the art of living. That is why every piece of art 
has an objective and subjective portion. Wine and grape always took part of art. There are many 

artistic works that show a complex of images associated at grape and wine. 

• Card players". Cezanne "Young women selling grapes". Lingner "Grapes and pomegranates". Chardin 

-
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5.4 Patrons and artistic manifestations 

Fine arts are arts that worry about beauty and sublime 
representation. All gender artists through time largely 
portrayed wine and grape. Paintings with scenes that 
remind us wine are practically spread at all fine arts 

museums in the world. 

" Gargantua " 
Rabelais 

• Still Life· 
Joseph Kutter 

• Auto--portrait " 
Rembrandt 

� KUNSTUND 
0\ .... 

. 

co 
. 

N .... 

'Wine and art" depicted on the postmark 

" Vin Estate" 
Torrecuso 
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